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About Hinge
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SPER'AUNG

e Branding and marketing for
professional services

e Conducts regular independent
research on the professional
services marketplace

« High growth specialists

www.spiralingupbook.com
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 The Professional Services sale
 The online lead generation model
 An Example —the model in action

5 Tips to increase online leads
« Q&A




The Professional Services Sale

e [ntangible product

e Hard to differentiate
* High value
 Complex decision

e Trust based




Why Buyers Buy

1. You can solve my problem

2. You make my life easier

3. | like you




Why Buyers Fly

e | can’t figure out what you do

 You don’t understand my problem
 You’re not in my league

e | don’t trust you to solve my problem

e |don’t want to work with you
(arrogant)




Two Marketing Models




New Online Marketing Study

nline Marketing

S
fof Professlonal gervices Firm

rorowth and HONE! Profits
ket 00 Detvets Foastet Grow

Online Marketing
and profitability.

500 Firms
20 Top Experts




Online Leads

(%

Of professional services firms
receive some leads online




Online Leads Drive Growth

Firm Growth and Online Lead Generation

60.7%
53.8%

Median
2 Year
Growth
Rate

20.0% .

0% 1-19% 20-39% 40-59% 60-79% 80-100%

% Leads Generated Online



Online Leads Drive Profit

Profitability and Online Lead Generation

32.5%
30.0% Median

25.0% Current
Profitability
20.0% as % of

Revenue

14.0%

0% 1-19% 20-39% 40-59% 60-79% 80-100%

% Leads Generated Online
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Online Tool Effectiveness

Effectiveness Ratings: Experts vs. High Growth vs. Average Firms

[ Experts
Search Engine Optimization B High Growth
Web Analytics M Average Growth
Blogging

Usability Testing

White Papers, eBooks

Email Marketing

Linkedin

Twitter

Webinars

Company Newsletter

Pay Per Click

Online Video

YouTube

Facebook

Banner Ads

(0] 1 2 3 4 5 6 7 8 9 10
Effectiveness Rating
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Building Trust Through
Engagement

Request proposal

—

More engagement 2

More engagement 1

Traffic Contact
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The Marketing Model

CONVERT

PROMOTE — —CREATE
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Create

Keyword
Research

Client Web
Research Analytlcs

CONTENT
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Research Example

Lead generation
terms convert well.

The audience hangs
out on LinkedIn.

They belong to
| these associations.
Lead generation

IS a big issue.
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Keyword Research Example

“lead generation”
“lead generation service”

TOO HARD

“new lead generation ideas”

“pbusiness lead generation ide JUST RIGHT
“lead generation for manage
consultants” NO TRAFFIC

“lead generation budget”
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Content Example
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Promote Example

+You Web Images Videos Maps News Mail More ~

Search About 10,700 results (0.25 seconds)
Everything Ads - Why these ads?
Lead Generation Tips | eloqua.com
Images www.elogua.com
" Learn the 8 Keys to Successful Lead Generation. View Free eBook Today.
aps
Videos Lead Generation | silverpop.com
www.silverpop.com/lead-generation
News See How Easy Lead Generation Can Be with Silverpop. View Our Demo Now!
Shopping Promote Yourself Locally 1 (888) 395 4759
More www.google.com/awexpress
Get your ads onligeds inubesss: et Busiaas
o s R Y
=" Tso
Chantilly, VA¢® Infographic: New Lead Generation Ideas Made Fun | Hinge S
Change localfion www.hingemarketing.com/.../new_lead_generation_ideas_made_fun/ )
Sep 26, 2011 — This infographic offers 20000 unique ways professional services firmss”
«y _can approach lead generation. o -
Any time o -
Past hour T - - — - o = =
Poct 24 ho Lead Generation Ideas — A MUs{ R 4ve Tor Your Business Success ...
as urs www.szdfloong.multiprofitsystem.com/.../lead-generation-ideas—a-m...
Past 3 days Sometimes, coming up with new lead generation ideas can be difficult, so that is why
Past week you need to be continually researching to find new ones and keep your ...
Past month
Past year : _ :
Lead Generation Ideas — A Should Have for Your Business ...

Custom range...

All results
Related searches

More search tools

" g
r 4

S

&
-
~‘-----—"

"new lead generation ideas"

agreeablearticles.com/.../lead-generation-ideas-a-should-have-for-yo...
Oct 29, 2011 — The Significance for Your Business. Continuing to have new lead
generation ideas is crucial for keeping your business growing and advancing. ...

Lead Generation Ideas — A Need to Have for Your Business ...
articlesradical.com/.../lead-generation-ideas-a-need-to-have-for-your-...

4 days ago — In some cases, coming up with new lead generation ideas is often
tough, to ensure that is why you will need to be continually researching to ...

Ads - Why these ads?

B2B Lead Generation
www.intelemark.com

Professional Lead Generation &
Telemarketing. B2B Professionals!

Your 2012 Sales Strategy

www.salesbenchmarkindex.com
Sign Up To Compare Your Planned
Sales Strategy vs. Other Companies!

Outbound Call Centers
www.marketingsupportnetwork.com
Unique Approach to Lead Gen with
Customers & Prospects. Inquire Now.

Take A Test Drive
www.manageyourleads.com
Appointment Setting & Cold Calling
B2B Lead Generation - Since 1989

Maximize Your B2B Leads
www.pardot.com/lead-generation-guide
Double Your Online Lead Conversions
With Our Free Guide! Learn How Now

Lead Generation
www.salesforce.com/data_Leads
Build Your Business w/30 Million+
Accurate B2B Leads. For $99/Month.

Improve Lead Quality
......... VU S PRyt JEyiapp— 20




Convert

AB & Useability

Web Testing
Analytics

L

Hinge
BOOKS & KITS First Name *
Spiraling Up: How to Create a High '
Growth, High Value Professional
Services Firm Last Name *
% Email *
198 poyes
ot mame + *required

DOWNLOAD NOW
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Convert Example

PROFESSIONAL SERVICES MARKETING BLOG

SHARE
259
Like

34

EMAIL POST

Infographic: New Lead Generation
Ideas Made Fun

By Lee W. Frederiksen, Ph.D.; Infographic by Brian Lemen

S0 Start with
M your goal
Fod.

(Click image to see full infographic)

Looking for more qualified leads? (Who isn't these days?) Here is
a handy little infographic to help you generate new ideas and
clever combinations that you may not have considered.

5. Choose your promotion and distribution strategy
Don't hesitate to test muitiple options. Match the level of
promotion to the level of commitment required. Higher
commitment requires more promotion.

And whatever else you do, don't forget to have fun! Try
something new to sha i

g ___kﬂluuraarwu__--

=" <

# . Hinge'sOnline Lead Generation Guide.

;A\‘ () v <& . Learn how today's best performing professional services
.~ firms obtain steady, high-quality leads.

SUBSCRIBE

w RSS FEED

or
Subscribe by Emall |1

IN THIS BLOG:

« Professional Services
Marketing Tips

« Growth Strategies

« Free Resources and Tools

Search the Blog u

BLOG CATEGORIES

Technology Industry
Positioning

Messaging

Marketing in a Recession
Financial Services Industry
A/E/C Industry
Government Contracting

One of the
Top B2B
Blogs ™

on the net

vaLuasLe
CONTENT
AWARD




Convert Example

Creating Pivotal Brands™

®
PI l n g e CASE STORIES SERVICES CLIENTS & INDUSTRIES ABOUT HINGE LIBRARY BLOG

BOOKS & KITS

Research Studies . . .
Online Lead Generation Guide
Articles y .
Books & Kits b ‘ -
The way professional services firms generate leads is changing
Pivot Newsletter fast — and executives today need to understand the new rules to SNLINE LEAD ide
. - . . . ENERATION GUI
White Papers remain competitive. This free guide not only describes how lead GE s sen

generation is moving online, but it offers specific steps your firm

Webinars I
can take to access a whole new world of highly qualified leads. o
Video
Audio Don't stop what's working for you today. But now is the time to
start building your future lead generation strategy. This guide will
show you the way. 38 Pages
15 Insightful Articles
Cost: FREE

What's Inside

> How traditional and online lead generation are different — and -

why they complement each other P - \\
> What online lead generation strategies work and why ,’ First Name * \
> Tips for improving your target marketing / \\
> How you can use your website to attract the right customers ] Last Name * \
> Proven tactics for creating a lead-generating website ] ‘
' Email * '
Download this free guide and start generating leads on your \ []
website today. \ /)
*required
\ /
\ DOWNLOAD NOwW [
S ’
S ’
S ”

e XN
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Building Trust Through
Engagement

Request proposal

—

More engagement 2

More engagement 1

Traffic Contact
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What to Avoid

* No next step

e Too big a step

e Too much friction

* No value for the prospect

25







About SiteTuners

» Landing page reviews & best-practices website redesigns
» Landing page test plans
 Strategic mentoring and training

* More than 850 clients since 2002
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W%}R Wilson Sonsini Goodrich & Rosati

PROFESSIONAL CORPORATION

ABOUTWSER  OUR PRACTICE

OUR CLIENTS

INDUSTRY

SPECIALIZATION  ATTORNEYS

PUBLICATIONS 4 puent

NEWS

WiLsoN SoNsINI GOODRICH & RoOSATI
OpPrENS FIRsT EUROPEAN OFFICE IN BRUSSELS

The firm is pleased to announce that it has opened an office in Brussels, Belgium. Home to
many of the European Union's major institutions, Brussels is an increasingly important center
for international business and governance, and the new office underscores the firm's
commitment to representing its clients' interests in the global marketplace. The office offers a
broad spectrum of antitrust and competition services, including those related to mergers and
acquisitions, cartel investigations, and conduct investigations.

Read more >>

EU and U.S. Antitrust
Authorities Update Merger
Investigation Guidance

In this WSGR Alert, the firm's
antitrust attorneys examine the
revised Best Practices on
Cooperation in Merger
Investigations, which was
recently issued by the

Competition Directorate-General

of the European Commission
and the Department of Justice
and Federal Trade Commission
in the United States.

Read more >>

Firm Examines Recent VC
Financing Trends

The most recent issue of Wilson

Sonsini Goodrich & Rosati's
Entrepreneurs Report offers an
analysis of Q3 2011 venture
financing transactions in which
the firm has been involved,
which offer a perspective on
general deal-term trends
throughout the United States.

Read more >>

Wilson Sonsini Goodrich &
Rosati Receives Top
Rankings from U.S. News
and Best Lawyers

The firm ranked highly both
nationally and in several
geographies in the 2011-2012
"Best Law Firms" survey
published on November 1 by
U.S. News and Best Lawyers.

Read more >>

CAREERS ~ PRO BONO

The premier provider of legal services to technology,
life sciences, and growth enterprises worldwide

Search | Contact Us | RIZM R

Our Recent Publications
Include:

Salary Reguirement for
California Computer
Professionals to Increase to

$81,026.25 on January 1,
2012

Corporate Governance and
Disclosure Practices of

Venture-Backed Companies
in U.S. Initial Public Offerings

Proposed Dodd-Frank Rules
Impact End-Users of Foreign
Exchange Derivatives

For a complete list of our
publications click here >>

re:source

Information. Experience. Relationships.
Read more >>

Alumni Login

Employee Portal °

Client Portal

Copynight 2011 Wilson Sonsini Goodrich & Rosati. All rights resesved. Privacy Policy. Disclaimer. Atiomey Advertising. Pancipal Office - Palo Alto. Questions, comments, emal webmaster@wsgr.com.




PRACTICES
PROFESSIONALS

OFFICES

Skadden, Arps, Slate, Meagher & Flom wrie & asmiiates S

EVENTS & PUBLICATIONS

FIRM NEWS
DIVERSITY

3

ancorp Underwriters Dis

s Action Against Private

PRO BONO/PUBLIC SERVICE

* Skadden Named Law Firm of the Year by NAACP LDF

ALUMNI
* Amylin and Eli Lilly Agree to End Alliance Via First-of-Its-Kind ‘ CAREERS
Transaction
2 -
* CME Group and McGraw-Hill to Partner in Index Services Business I I ‘ H r
A 1
* Skadden Earns Two Law Firm of the Year Honors for Litigation
SITE SEARCH 4

here for = collectic

SINGAPORE

SYDNEY

Gregory M. Luce | Partner | Washington, D.C.

Advises health care, pharma and medical device manufacturers in civil : ' . RT F VIENNA
and criminal litigation and regulatory matters; currently representing ~ HONC G ASHINGT
Community Health Systems, Medtronic and KCl in such matters

CONTACTUS | DISCLAIMER |




GEORGE

A Brooklyn New York based practice, with a focus on the design of residential and commercial
projects. Our goal is to create sustainable and contemporary spaces and buildings that

towards enriching the human experience.

greatly considers nature, lifestyle and culture,

Brooklyn NY Bushwick NY

v =g ,;" :
Crown Heights

Brooklyn NY

Westville Chelsea NYC



home portfolio process profile contact PeterSArChlteCture

{ designed to inspire }

Peters Architecture, founded in 2006 by Curt Austin Peters A.l.A., is a collaborative design firm providing unique solutions for unique people. Based out of Orange
County, and serving all of Southern California and beyond, we pride ourselves in satisfying our clients one at a time.
67 Brownstone Way, Aliso Viejo, CA92656, 949 916 4800 tel, austinEcapeters.com



fip Martin & Martin

Welcome

Thank you for visiting our website.

Like most business owners, you are faced with financial decisions that require a professional perspective.
Our practical experience and business acumen enable us to offer greater insight and solutions to today's
business environment.

At Martin & Martin, our goal is to make a contribution to your organization, to become part of your company
team. We bring creativity to developing financial services plans designed specifically to match your
situtation and your needs. We will work with you to identify and implement unique solutions for all of your
business challenges.

We welcome any questions or comments you may have. Feel free to contact us at any time:
Telephone... Fax...
(847) 250-5074 (847) 250-5105

Email...
Imartin@mmecpaslitd.com

Martin & Martin Certified Public Accountants, Ltd.
900 N Arlington Heights Rd., Suite 360
Itasca, lllinois 60143

You can also send us a message directly through the Contact page of this website.

émochila




Contact Us | Careers | About Us

Questus is a team of knowledgeable professionals dedicated to Areas of Expertise
the nuts and bolts of accounting services: bookkeeping, payroll, Construction

and tax preparation. We specialize in small to mid-size businesses, Restaurants
Automotive

with particular experience in construction, retail, restaurants, and S
etai

automotive repair.

Why Work With Us? @ CJBS

Our experience gives us a unique insight into the specific needs of

today's business owners. We look at each individual's specific
business needs and tailor a program to meet these needs. Just as
everyone is not identical, their needs are not.

©2011 CIBS | 2100 Sanders Road, Suite 200, Northbrook, IL 60062-6141 « Tel: 847-045-2888 « Fax: 847-945-9512
|
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McKinsey&Company

Client Service

Insights & Publications

About Us

Alumni

Careers

Global Locations

The global ec

uncertain. Ho

View this feature »

McKinsey
Overview

More from McKinsey

f

-
! .'t\
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"
>

Y

L 1 -

Global Banking Careers Sustainability
Heavier regulation demands lighter Meet our consultants and see the Snapp groupers and dollars—the
balance sheets, lower costs impact they are having economics of sustainable fisheries




United States Search n

International PwC Sites ~

Home Issues Services Industries Research & insights Aboutus Careers PwC Open

University

Growth
APEC CEO Summit, 2011
The Future. Redefined.

Asia Pacific at an inflection po
As the Knowledge Pariner for the Summnut, we
over 320 business leaders and interpiewed

20 CEOs from across the region.

Strategy

Cloud computing

Is it your next competitive
advantage?

Growth
‘Wealth Management

Is your wealth preserved for the
next generation?

Governance

2012 Global Information
Security Survey

A worldwide study

APEC 2011 CEO Summit
CEO interview excerpts

Regulatory Innovation

IFRS and US GAAP: similarities and  Fortune spotlights PwC Innovators
differences (New 2011 edition)

Industry insights

Financial Services
Credit Risk Management Dashboard
Reporting for Financial Institutions

1'27ﬂ3'4

“PowerPitch™ was a turbo-charged
crowdsourcing initiative, open to all 30,000 f
people inthe U.S. firm and generated 779 ideas.
Read about this exciting competition in the

Featuring updated timelines and
recommended next steps, this B
perennial favorite provides

Industrial Products
Qusrterly M&A report

Health Industries

Health insurance exchanges expand
choice and competition

Capital projects and
infrastructure

Gridlines: What's next for nuclear
power?

insight as to the actual impact of
key differences between IFRS
and US GAAP as well as context
of how conversion to IFRS has
ramifications far beyond the accounting
department.

Download IFRS and US GAAP: Similarities and

differences

October 17 issue of Fortune magazine.

Explore further

»

SONG Lin, Charley, China
Resources (Holdings) Co
Ltd., on talent solutions

View all



OGILVY & MATHER: ABOUT NEWS THE WORK CAPABILITIES ON OUR MINDS

BEST o @GIL\JY voi: - David Ogilvy Biography - The big ideal™ - The Creative Companion -
(REATE@ELSE - OgilvyRED - $ogivynoor - Growing Strong Chinese Brands -

DO100 HEEELENINM - WWF “Forest Fires” - The Red Papers: KNOWLEDGE and INSIGHTS -
Stoli - Lead On - Miles Young & Lyndon Cao Discuss Ogilvy China Practice —

China Will Soon Be WPP's Second Biggest Market - }( A

Daniel Tao Returns as Vice President of OgilvyOne Beijing - SIEMENS “Somewhere in America” -

Bill Wright & James Dawson-Hollis Join OgilvyWest - Ogilvy’'s FKH Announces Management Shift -
Ogilvy PR New York Adds Two to 360° Digital Influence Practice — Bernas "Bowls for Humanity" Campaign -
OgilvyOne India Wins Yahoo! Big Idea Chair Award - CP+B’s Gerard Caputo Joins Ogilvy New York -

Eb Adeyeri Joins Ogilvy PR London as Senior Digital Strategist -

Embracing Technology May Brighten Mom's Outlook -

Social Media Has Outsized Impact on Sales and Brand Perception -

[La Publicidad en Venezuela Tiene Futuro en Socialismo - What's Your 1Q?

CONTACT OFFICES CAREERS PRIVACY POLICY PRESS RELEASES



1-866-493-5400

Home Tax and Accounting Management and Advisory Services Legal Services About us Contact

The best single source for your
L ] o

business services

Allen Barron, Inc. is a firm that handles a wide variety of accounting, tax
and consulting activities for businesses and individuals. Established in
1995, Allen Barron, Inc. is located in San Diego County, California. We
are experienced professionals dedicated to providing outstanding
semvices to our clients. Our trained staff works as an integrated team
through the multi-disciplines of accounting, taxation, and sulting
semvices to achieve the optimum solution for our clients’ ues. We can
effectively handle complex matters whether those of an individual
entrepreneur, or large multi-national company. Allen Barron Inc.'s clients
include Fortune 500 companies, high-tech manufacturing companies
bio-tech and medical device companies, real estate, startup companies,
and individual entrepreneurs.

Allen Barron, Inc. Allen Barron, Inc. Janathan L. Allen, APC

Management Contact us to find out how we can
Tax & & Advisory Legal help your business
Accounting Services Services

(® Find out more (® Find out more (® Find out more Name

Our clients often require legal services in addition to consulting services. Janathan L. Allen, APC is a law firm

located in the same building as Allen Barron, Inc. and is available to handle all legal issues that may arise for

Allen Barron, Inc. clients as well as other individuals in need of legal services. Janathan L. Allen, APC has a staff

of attorneys who specialize in IRS representation, contract law, international business planning, entity formation,
T : ; : . Phone Number

mergers and acquisitions, and estate planning. Although two separate companies, the close relationship

between Allen Barron, Inc. and Janathan L. Allen, APC ensures that clients can access a wide range of legal and

professional services under one roof.

E-mail Address

Message

About Allen Barron, Inc.
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Xerox ') FINANCE & ACCOUNTING HUMAN RESOURCES CUSTOMER CARE IT OUTSOURCING DOCUMENT MANAGEMENT

& s I-gl!!Ln_ ! ) | ool @& .‘—ltl--

Xerox already manages many companies’ back-
office work. So they can focus on what matters most.

Select a service to go inside and see them »

a l;
Finance & Human Customer IT Document
Accounting Resources Care Qutsourcing Management

Real Business by the Numbers c

8,000,000

the number of pages P&G now digitizes rather than prints
Visit the Document Management floor to learn more »

Michelin

See how we get them ready fo

real business.

Go now

EE ZjZ W | || 1999-2011 XEROX CORPORATION. Al rights reserved Privacy Legal Contact U Sound 4 &3 ShareThis
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Rethinking the role of landing
pages in conversion:

Using testing to reveal hidden conversion opportunities

Fill out the form to the right to download

As an Internet user, how often have you searched for a specific item only to
end up on a generic landing page? With little mare than three seconds to
make an impression on the visitor, interactive marketers need to make sure
that their landing pages create immediate engagement.

This webcast and guide discusses strategies that empower marketers to
optimize every element on a landing page, presenting ideas and best
practices to improve content relevance. Adobe customer, Salesforce.com
provides real-world examples of how they have optimized their landing pages
using analytics, testing, and targeting to achieve quick wins and deliver a
more relevant user experience. You'll also get tips and strategies that you can
use today to create a culture of testing and web page optimization at your
organization

This webcast and guide will review:

*  Five fips to run an effective test
+  Practical steps 10 optimize your landing pages
* How Salesforce.com uses testing to increase leads by 57%

If you're not optimizing and testing on your website, you may be missing a
huge opportunity to increase conversion. Download this webcast and guide
today to get actionable tips and strategies to create a testing and
optimization culture at your company.

Copyright & 2006 - 2011 Adobe Systems Incorporated. All rights reserved.

Optimize
» Every DIGITAL
Interaction

Please provide the following
information.

FIRST NAME:

LAST NAME:

E-hiAIL

PHONE:

COMPANY:

WEB SITE:

COUNTRY:
Choose One

I

DEFPARTMENT/FUNCTION:
Choose One

I

JOB TITLE:
Choose One

I

PRIMARY SITE OBJECTIVE
Choose One

I

INDUSTRY:
Choose One

I

more eficent with your request.

Notice: By supolying ity contact
dnfomiation, [ aubiroize Owritue, Ar

Cweaitere , its pmducts aad senices,
imcluding product mleases amd
updates, seminars, events, suneys,
d3inings, and special offers. .'wﬁn have
the oppodunity to optout of eture
communications, and Omaiture way use
data I have provided in accomance
with the Cwraiture oaline prvacy
policy.

Wi Value Your Privac

Your infomation provided above is
solely ysed by Omaitere, We do not
and will not sell yourinformation do
sny otherparty. View the Cmniture

Prvacy Policy and Adobe Prvacy

Adobe, Omniture and the Adobe logo, are etther registered trademarks or trademarks of Adohe Systems Incorporsted in the United States

andjor other courtries. All other trademarks are the property of their respective owners



j Global Tax Search n

pwc International PwC Sites v

Home Tax services Research & insights Contacts
Paying Taxes Paying taxes: The compliance burden Contacts
. This study looks at how different tax administration practice around the world can impact the tax Andrew Packman
Global tax services compliance burden for business. As part of the Paying Taxes project, tax experts from 183 economies Total Tax Contribution Leader
Paying taxes home were asked to answer a series of questions relating to their local tax administration system and how F'WC UK
b it's implemented. We also spoke to a small number of experts around the world, from both the public Tel: +44 (0)1895 52 2104
The compliance burden » and private sector. Their insights into best practices in tax administration are also included in this Neville Howlett
report and captured as a series of videos. Director External Relations,
Videos Tax
The study covers a range of aspects of tax administration — from the complexity of tax rules, to the PwC UK
The impact of VAT paperwork needed, the approach of tax authorities and what happens in a tax audit. The results clearly Tel: +44 (0)20 7212 7964
compliance on business show that different approaches used by governments can play a key role in lowering or raising the tax

compliance burden for business.

Download/Order Eamn%‘ [ 4
Key findings ?E

Complicated or ambiguous tax rules increase the compliance burden for business—

The compliance time for business increases by an average PR o0 R i o e~ S Download / Order
of 39% in economies where the tax rules are considered to

be complicated, or very complicated. ) I I

Complexity increases where different levels of government can levy taxes

Paying Taxes 2012

Create a custom PDF of
the Paying Taxes series

& Download the eBook of
ePub Paying Taxes 2012
The compliance burden increases where taxpayers have to deal with different tax+

authorities for different taxes

D Order a hardcopy of
Paying Taxes 2012

Effective electronic systems for filing and paying taxes lighten the compliance
burden, bringing efficiency benefits for both business and government.

Tax audits can be the most difficult interaction that business has with the tax

authorities Paying Taxes:

The compliance
burden

Dealing with tax audits and disputes, and the approach of the tax authorities are -
the features of the tax system that business would most like to change

Download now *

pwc.com Offices worldwide Site map RSS Contact us

© 2008-2011 PwC. All rights reserved. "PwC" refers to the network of member firms of PricewaterhouseCoopers International Limited (PwCIL), or, as the context requires, individual member firms of the
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Paying Taxes, is an annual study from PwC, the World Bank and IFC, now in its seventh year. It
measures the ease of paying taxes across 183 economies worldwide, covering both the cost of taxes
and the administrative burden of tax compliance.

To create a custom PDF, select from any or all of the components listed below:
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Related publications:

Paying taxes: The compliance burden

Based on data collected as part of the Paying Taxes 2011 project, this study looks at how
different tax administration practice around the world can impact the tax compliance burden for
business.

The impact of VAT compliance on business

This study examines how the time required for VAT compliance varies in different countries
around the world using data collected as part of the Paying Taxes 2010 project.
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@ Order a hard copy of Paying Taxes 2012
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Going organic in online advertising

Stay connected
Fashion retailer cuts millions in advertising costs with customer and
search-term analysis

() Emailus

O Subscribe
Abstract

(7 SendRFP
After years of investing heavily in paid online advertising, a fashion retailer's detailed analysis —_
of search terms, online purchases and customer demographics revealed the opportunity to @ Careers
save millions in advertising costs without hurting top-line sales.

o Social media

The Challenge

Selling through catalogs, approximately 300 retail and outlet stores and online, this fashion
retailer spent a sizable portion of its annual advertising budget on paid search engine
advertising. Thatis, the company bid for the option to display its ads next to the results for
particular search terms. However, the company didn’t know how much return on investment
(ROI), if any, this practice yielded.

To measure, and improve, ROI, the company set out to analyze key aspects of online search
practices and its customer base. Its goals were to determine the incremental ROl on search
advertising and identify those search terms that maximize ROI, identify associations between
the search terms and the items purchased, differentiate patterns in unpaid and paid search
orders and analyze the demographics of customers buying through different online channels.

How We Helped

Deloitte practitioners helped the company analyze 3 million orders from 1.5 million customers
to determine the frequency of search keywords that ultimately drove sales. The most
profitable orders were found by analyzing the gross revenue per order by item classification,
search engine, type of search and new or existing customer status. To gain a clearer picture
of online purchasers, internal customer data was merged with data from external sources
containing demographic, socioeconomic and lifestyle information. Based on customer and
order data, Deloitte helped the company develop.

Solution

The analysis revealed that “organic™ or natural (unpaid) search terms yielded ROl equal to or
stronger than paid search terms. This knowledge allowed the company to implement a
multimillion-dollar reduction in online paid search advertising costs without negatively
impacting top-line sales. Interestingly, the analysis also revealed that while paid search
stimulates a relatively small amount of incremental online sales, it does help liftin-store
spending.
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» Going organic in online advertising Z (222.38 KB)

Case Study; 1-page PDF
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tailer cuts millions in advertising

COSTS

with customer and search-term analysis

After years of investing heavily in paid online advertising,
a fashion retailer's detailed analysis of search terms, online
purchases, and customer demographics revealed the

pperiunity to save milliens in advertising costs without
hurting top-line sales.

Selling through catalogs, approximately 300 retail and
outlet stores, and online, this fashion retailer spent a
sizable portion cf its annual advertising budge: on paid
search engine advertising. That is, the company bid for the
cption 1o display its ads next to the results for particular
search terms. However, the company didn’t know how
much return on investment (ROI), if any, this practice
yielded. To measure, and improve, RO/, the company set
out 1o analyze key aspects of online search practices and its
customer base. [ts goals were 1o determine the incremental
ROl on search advertising and identify those search

terms that maximize RO/, identify associations between
the search terms and the items purchased, differentiate
patterns in unpaid and paid search orders, and analyze

the demographics of customers buying through different
online channels

Deloitte practitioners helped the company analyze 3
million orders fram 1.5 million customers to determine

the frequency of search keywords that ultimately drove
sales. The most profitable orders were found by analyzing
the gross revenue per order by item classification, search
engine, type of search, and new or existing customer
status. To gain a clearer picture of online purchasers,
internal customer data was merged with data from

As used in this document, *Deloitte™ means Delcitte Consulting LLP, 3 subsk
f the lega’ structure of Delotte LLP and its subsiaiaries

Loiic accountng

external sources containing demographic, socioeconomic,
and lifestyle information. Based on customer and crder
data, Deloitte helped the company develop a sophisticated
customer segmentation strategy.

f
The analysis revealed that "organic” or natural (unpaid)
search terms yielded RO! equal 1o or stronger than paid
search terms. This knowledge allowed the company 10
implement a multimillion-dollar reduction in enline paid
search advertising costs without negatively impacting
top-line sales. Interestingly, the analysis also revealed that
while paid search simulates a relatively small amount of
incremental online sales, it does help lift in-store spending.
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Facts at a glance

Envision®: Our Investment Planning Tool

Say Yes to Knowing Where You Stand

Do you know where you stand in reaching your financial goals? Do
you have avision of where you want to be or how you'd like to get
there? It's about who you are and who you want to become.

Start by requesting our Envision Investment Planning kit. You'll learn
how we can help you discover what's going on in your life now, what
may be coming in the future, how you plan to live during retirement
and all of the possible surprises in between.

Our Envision planning strategy can help you:

« Identify and prioritize your goals

« Create your personalized benchmark

« Develop an investment plan designed to help you reach your
goals

+ Monitor your progress along the way with the flexibility to adjust
your plan for life’s changes

Request your free kit to learn about the process of looking at your
entire financial picture, including assets held elsewhere, to help you
create an investment strategy today that you can feel confident about
tomorrow.*

*Based on a survey conducted by Harris Interactive in June and July
2011 among 1,004 investors with Financial Advisor relationships
where 93% of Wells Fargo Advisors Envision plan holders agreed
their Envision plan will allow them to retire on their own terms. Not
indicative of future performance or success. Not representative of the
experience of other clients.

IMPORTANT: The projections or other information generated by
Envision regarding the likelihood of various investment outcomes are
hypothetical in nature, do not reflect actual investment results and are
not guarantees of future results. Results may vary with each use and
over time.

Envision methodology: Based on accepted statistical methods, the
Envision tool uses a simulation model to test your Ideal, Acceptable
and Recommended Investment Plans. The simulation model uses
assumptions aboutinflation, financial market returns and the
relationships among these variables. These assumptions were
derived from analysis of historical data. Using Monte Carlo
simulation, the Envision tool simulates 1,000 different potential
outcomes over a lifetime of investing varying historical risk, return,
and correlation amongst the assets. Some of these scenarios will
assume strong financial market returns, similar to the best periods of
history for investors. Others will be similar to the worst periods in
investing history. Most scenarios will fall somewhere in between.
Envision® is a registered service mark of Wells Fargo & Company
and used under license. Elements of the Envision presentations and
simulation results are under license from Financeware, Inc. &
Wealthcare Capital Management IP, LLC. © 2001-2011 Financeware,
Inc. & Wealthcare Capital Management IP, LLC - U.S. Patents
7,562,040, 7,650,303, 7,765,138 and 7,991,675 - Other international
patents approved and pending. All Rights Reserved. Financeware,
Inc. & Wealthcare Capital Management IP, LLC are separate entities
and are not directly affiliated with Wells Fargo Advisors.

HOME | WORKING WITH A FINANCIAL ADVISOR

Request Your Free Information

To receive your free package about Wells
Fargo Advisors, please complete all of the
fields below.

[First Name ]
Last Name

lStreet Address

|Apt/Bldg/Suite

|city | [state [+]
Zip

[Telephone z ‘

|E-Mail Address

Request Your Free Kit

The information you provide will be used by one
of our associates from Wells Fargo Advisors to
contact you about Wells Fargo Advisors
investment products and services only. We
respect your privacy. Please review our privacy
policy.

© 2009-2011 Wells Fargo Advisors, LLC. All rights reserved. Privacy | Security | Leqgal Disclosures | Site Map | Contact Us | Careers
Investment and Insurance Products:

NOT FDIC-Insured | NO Bank Guarantee | MAY Lose value I

Wells Fargo Advisors is the trade name used by two separate registered broker-dealers: Wells Fargo Advisors, LLC, and Wells Fargo Advisors Financial Network, LLC Members SIPC, non-bank affiliates
of Wells Fargo & Company.



Ameriprise Q WiHIx  America’s leader tn financial planing*

Life Evems
inbrance . Estate planning

College sducation

It's never too early to begin thinking about your legacy or to shape your
New baby estate plan. Contrary to what many people think, you don't need tobe a
AAFFEOpS verges: eoreress millionaire to have an estate plan. An estate plan is an important part of
Business ownership any i i ing process.

Your life, your dreams, your legacy

Your legacy transcends money — it also encompasses your values, Your

wuhsmddmmmymdndcmn;ywrmwhlpm)wr
's future or you may ch

your heart. This might be your ite ch: your i or

your place of worship, to name a few.

Elements of an estate plan
* A will lets you specify your wishes, including how you want your
S e Kadakeies property distributed, who will administer your estate and who will care
Loss of a spouse for your minor
Jobloss * A trust holds your assets for the benefit of one or more people (you,
T AN your spouse, your children). You'll need an attorney's assistance to
creata a trust.
* Life insurance proceads are paid to a beneficiary at your death.
* Gifts are transfers of property made during your life to family, friends
or charity.
o Tie eicel iTabl AR
Comdlywmpm(mdfwm

Prcpanng to plan your estate
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up a family estate pl
m\wlmMMU)wmymm:upomnnym
After giving some thought to your wishes, including the needs of family
members you want to provide for, seek the professional guidance and
estate planning advice you need from your attorney, tax professional
and financial advisor. To belp you value your estate, you'll need to take
into consideration:
« Current income and likely future income
* Annual expenses
+ Current assets and debts

* Tax implications of federal transfer taxes, state death taxes and federal
income taxes

Revisit your estate plan regularly

Just like your financial plan, it's important to review your will and other

mnphumg documents regularly, or when significant life events
An Ameriprise financial advisor can help you create a financial
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that are important to you.

About Ameriprise | Careers | Custamer Senice | Contac Us | Login

CFPs
Private Wealth
Advisor

Vit Website

PRETORIUS AND
PURVIS
Vi

More Results

Oor

Get personal attention from
one of our advisors
over the phone

{, 1(800) 257-8740

Related
information

About our financial
advisors
Learn mora about who our

advisors are and what you can
expect when you meet with an
Ameriprise advisor,

Read about our advisors

* Trusts, wills and more
articles about estate
planning

* Personal trust services at
Ameriprise Financial

* Avoid muking mistakes that
can affect who inherits your
retirement assets
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Wo matter what your individual expectations might be, with proper planning you can prepare for 8 more comlortable

telirement. Wielhe it's a new hobby, a second career, oe spending time with lamily, preparing today wil help ensere you'll

be free o focus on (e things you want 1o da.
15 0pon encoiment ime. Whst
banafits do you value most at your

use workplace?:

! Aftor & tetime o8 115 Bim 10 6njoy. Lt fest, you wil need 16 Think 2
YOur SHISMANE ET/EEIMANL 10 MAKS FOUT FEATBMARE y83rE Tua CUITNINON of Al yoLr Q83 ANG GO

Healtn insurance
L#e insurance
Retirement Reediess

Haw g0 ou picka you telreme ot M be raveling the workd Or goling. Or just relaring and enjoying the Rotirament oenates
ranawsds. Now YOU 1@ OING 10 furn T3t pickure in10 rolity, Wl Four CLrment Dot allow you 10 Day

tor your elon of re Lissiir © 1 Geathave benest

Retirement Calkcstator
A9 you 100K forward 1o e Cay when you can tai
expectations 10 your refrement ideshie and helo yo

it 835y? This 1001 Can halp you put 5O C
dedermine if youTe on track fo achieve hat

‘lmmnﬂﬂ-m

st 6 UR, 65 15 % MOGIC AUMEAr I 158 300 WH PISN 13 tates. GU 10r SOMS, INst MAgIE NUMBAr may 8 50
O even 55. An early refrement though means maee Bian simely an end lo working ull ime. i means more
DLaONING, More 53wng and smarer dec maning 1o prepate 1of your future.

Transforming Your Retiremaent Assats intn iscoma

You have e Dotential 10 I reSremant inlo T e SXCANG ChABLSr In your e Ae you ready? Loaking
brosder fna

W I rou!

mcome Needs Calculator
Whathar you want 1o know how much your pile of monsy might [ast. of you ur'ia MO NOW MEh 10 Save 1o
penerate & Certain income in M Ruture. this caiculator will let sour slice and ¢ Tie OpUONS ANy way you like.

Financiol Obgectives Calculator > Fied Annuttas
TS vedy versanle CAlCulator will NI you fun T AUMSEs 00 Aty AINCIAI OB{OCIVE: ¥OM Naiw MUCh FOU My > Inder Annumes
10183y 10 Bow Museh FOU MUay AV Eemorrow And 1N for WSt £xte of Feam will AeiD G6t yoU WAArS you want

» variazle Annutes
> Immasats Anruties
* Retrament Plans

l.ii.ﬁ!ﬁi[

Eanontials of Entate Planaing
Estate planning is an imporant part of financial iife. it & the process of infon
SUIR QUNNG ot MSNMAS I INOSE W IoVe 3 OUT GEETE Wi Ina least amount

alty transtemn
loss and getay

Lite tnsurance As an Asset Class
wrance Can be much more AN st an msurance pobicy. il Can be 3 strat
565 303 k6oD 35 Much valuo a5 POSSILIe in To tamd

2 stalegy 1o help us 2ol

Vo Much VAll Lita insurance Coat Me?
Vell, Ihat depsnds. FIFSt we need 10 determing: how much CovErage (8 naeced what bype of Coverage is naaded
and Bie overall health and ape of fhe person being insured X'a no surprise thal B younger and heaMier you a

50 IOWBE FOU O WIT 00, Cat 3nawers. Use our LA Ingurance Caloulator

Supplemental Retirement Income
UBINg 3 Tax QuAMEG ACCEuNt 10 Tund your 1th ins
oW ife INSUEANCE €30 51

b 50 10f rB(AMANE Loam

ance DONCY C30 DO 3 Otk w
STIANE JOUT FABTRMANE INCOMS

ﬁiﬂ

Catching Up

Imagine the journey (o relirement is & race. and your goal i to reach a cedain sa
ORE 3re you WOIMEd hat you May 50 Behind” ¥ only There was 3 wa,
Hern s

ings plaleau
20 3 DOOLL 19 ¢

e finish Ine

n up. Now

Burness Pansing & Coatinuation
There are 2 few Tings many
Susiness o &s kn
# om Me o

INESE OATIOCS 0N CONSIGAT T3, ¥ | Lname
almast ovenight Proper planning can help presene
4 hey emMpIoyUe ANG QUIOE BIFSNG Of OWNEISTND 30 1S ot Iy

ould 82

v
tue of the tusiess by protectng
0 Chance.

Exvcutve Benents

30 94 1aLINIng o right takeet
1% COMPELHIon 10 At A5 e pecpie
You Q8 and kaep thess eghly talented ana armen mploy on

A Dbty Calcutator
onder € you can deduc an IRA contribution? Are
e anywer 0300103 for

ase 3 Ro IRA? Thi

#icible 1o pure

ov wil ghve you

Retirement Coatribution Rate Calculator
Arw you maKmng the value of jour employer-sponsared resremant plan? Try using this ¢z
calcutster 1o 588 18 leng-1erm Anancial IMpact of Mt Incraases In your contizution rates

tribution rate

¥
[a
L3
&

Saarap | Teomaotuss | Brwacyrames | maseeriwissteeDacoue | comawmnc B3 & 8

©3311 0 Nt America Rasrance Corpormun. Al rghts reserved



Make)Yourgl rustyVisible



BINGHAM

ABOUT US

FORTUNE

COMPANIES
TO WORK FOR

7™ YEAR IN A ROW!

HEADLINES
Recent Victories & Deals

Financial Reform /
Dodd-Frank Resource Center

GE to Acquire $3.2 Billion
Energy Loan Portfolio

EIF Closes Latest Fund With
$1.713 Billion in
Commitments

New York and Sutton Place
South Corporation Announce
Historic Agreement to Create
Public Park

Bachman Honored as
“Unsung Hero" in
Administration

Willett Named 2011 Preiskel-
Silverman Fellow at Yale

D. Cooperman Elected to SFL
Data Board of Advisers

More stories >
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CARB Approves Final Revised
AB 32 Cap-and-Trade
Regulation

What You Need to Do Now:
New SEC Large Trader
Reports

SEC Targets Master/Sub-
Account Trading Model for
Examination

SEC Approves Form PF

California Senate Bill 459:
New Fines and a Scarlet
Letter

Second Circuit Rules FINRA
Has No Power to Enforce
Disciplinary Fines in Court
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U.S. News Names Bingham Environmental Law Firm of the Year
Firm Recognized for Depth and Breadth of Environmental Practice

Bingham is the 2011 “Law Firm of the Year" for Environmental Law, according

to Best Lawyers and U.S. News and World Report Bingham is the first firm to
receive this award. “This is a great honor for our lawyers, our group and our firm,”
said pariner Rick Rothman, co-chair of the Environmental, Land Use and Natural
Resources (ELUNR) Group. “An award like this doesn’t happen overnight. We've
built and invested in a team that has demonstrated the depth and breadth of an
environmental practice at the top of its game." >

2011-2012

Lawkirm
of theYear

Best Lawyers: =

RECOGNITION

Chambers UK Praises Bingham Practices, Lawyers

*YNN<=IpJINJ Continuing a string of recent high rankings by Chambers & Partners, several Bingham
el 1 actices and London-based lawyers were lauded in Chambers UK: A Client’s Guide to
the UK Legal Profession. The publication noted that clients of the London office include
“many of the world's largest insurance companies, pension funds, investment banks,
hedge funds. distressed debt investors, international agencies, governments and
multinational corporate groups.” These Chambers UK recognitions continue the run of
high marks Bingham's London office has received in 2011. >

FINANCIAL SERVICES

Proposed Volcker Rule Regulations: A Summary

Section 619 of Dodd-Frank, commonly known as the Volcker Rule, has far-reaching
implications for the financial system. It prohibits any “banking entity" from proprietary
trading and from owning, sponsoring or having certain relationships with hedge funds
and other private funds, subject to a number of exemptions. Implementation of the
Volcker Rule requires rulemaking, and on Oct. 11 regulators released for comment a
notice of proposed rulemaking with implementing regulations. Bingham recently released
an alert about this rule and what it could mean for clients. >

RECOGNITION

London Receives Top Tier Ranking From Legal 500
The

LEGAL
300

Several Bingham practices and partners were recognized by the Legal 500, including
the corporate restructuring and insolvency practice, which earned a Band 1 ranking
The practice was recognized for providing an “all-around excellent level of service” and
for “go[ing] above and beyond the call of duty” for its clients. Additionally, partners
James Roome and Barry Russell were both recognized for their excellent work and
ranked in the Leading Individuals table for the practice area. >

Bingham McCutchen™

Legal Insight. Business Instinct. Global Intelligence. ™
Copyright © 2011 Bingham McCutchen LLP

Aftormey Advertising. Prior results do not guarantee a similar outcome
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conversion rate optimization

Search

Small Businesses

Home Services

Large Business/Enterprise

] Free Resources

| AboutUs

Higher Conversions.

Higher Profits.

Let the industry leaders review your website landing page

for conversion leaks and arm you with the tools to
maximize your online profits.

Take Your First Step Toward Higher ROl »

Website Conversion

Optimization is All We Do

SiteTuners’ sys

with a ¢
to identify your biggest barriers to
conversion. Other popular services
include

Small & Mid-Sized Businesses

Not enough traffic to run a test? Take
advantage of our suite of senvices

S designed specifically for small and

m

See all SMB services

Large Businesses & Enterprises

When a small conversion jump can mean

millions to your bottom line, trust the

conversion experts to optimize your

website and sk

]

cet your profits

¢ Conversion Jumpstart

o A/B & Multivariate Test Planning

¢ In-house & remote training

Explore enterprise solutions



Express Review - Special Offer

e 45min interactive review of your landing page
e Video transcript recorded via GoToMeeting
e Includes AttentionWizard “attention heatmap” of page

http://Express-Review.com - Only $699

First 3 reviews will be personally conducted by Tim Ash

Copyright © 2011, SiteTuners.com - All Rights Reserved. I SiteTU ners



Online Lead Generation Review

An expert review of your professional services lead
generation activities:

« Benchmarking of your firm’s web presence against other
professional services firms

« Examination of web messaging and differentiation

* Actionable recommendations for improving online lead generation

Register Now:
hingemarketing.com/review

$350 7 hr. feedback session
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skype tim_ash1
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