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Today’s Hashtag HInge

> Chat live on Twitter:

#blog4clients
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Meet the Presenters
HInge

Lee Frederiksen, Ph.D.

Managing Partner, Hinge Marketing
Ifrederiksen@hingemarketing.com

.hingemarketing.com/ne book

Linkedin: in/leefrederiksen

About Hinge:

.spiralingupbook.com

Hinge is a leading branding and marketing
firm for professional services. Our variet of
services include research, strateg and
creative. We also speciali e in online
marketing.
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Meet the Presenters
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ABOUT KEVIN McKEOWN
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His career spans 27+
RELATIONSHIPS | LEADERSHIP | PHOTOGRAPHY % years. Kevin's a
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1fiis Dlog s sbost the collision
aRd thie business of

ERIAtng 5. ERinv.i8e
|Social media is more than just another marketing channel-it's a communication ecosystem. That

concept s best understood through firsthand experience. STAY CONNECTED
So, take a deep breath, create some whitespace for yourself and dip your toe in: E) Subscribe via RSS
LexBlog is partnering with Hinge Marketing to host a webinar on how online relationships lead to real- B Linkedin

world clients. I'm honored to be presenting with Hinge Managing Partner, Lee Frederiksen. This guy is a —

marketing leader. Let us inspire and maybe even entertain you.. 3 Twitter

Wel explore how social networking is changing i Google+
the face of marketing and business
. @ Publications
development. We'll talk about the power of

"listening before you talk.” How to make
bblogging a bonus and not a bother.

{8 Facebook

Subscribe via email

We'll examine how the Internet accelerates
relationships, drives business development
offine and saves time for those folks who thoughtfully cultivate a more powerful oniine identity. Expect

some intriguing surveys and statistics to drive our key points home. OGS

Here's the webinar details: Business Development

Date: Wednesday, 8/1/12 Leadershi

) OB T AT L0 300
[
Topics include:

i di i i ‘
» Economic/impact/of online marketing|on firm|growth and profitability i

http:// Jleadershipcloseup.com/

HInge

Kevin McKeo n, Esq.

President, Le Blog, Inc.
kpm@le blog.com

Linkedin: in/lkevinmckeown

About LexBlog:

Le Blog as one of the first companies to
embrace and advocate social media

technolog as a practice development tool for
attorne s. Toda , Le Blog is helping more than

7,000 la

T itter: @kevinmckeo n

ers & other professionals create

po erful, robust online identities that enhance
reputations and ultimatel help generate more

ork.
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Agenda "

HInge

> The economic case for online marketing
> Ho trustis developed online
> Developing our strateg and tools

> Implementing our plan
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New Study for Professional Services HInge

firms
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Top Experts
average emplo ees

$53,929,835

average revenue
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Online Leads Drive Growth

Firm Growth and Online Lead Generation

0%

20.0% .

1-19%

33.3% . =

20-39% 40-59%

% Leads Generated Online

53.8%

60-79%

60.7%

80-100%

HInge

Median
2 Year
Growth
Rate

LEXBLOG



Online Leads Drive Profit Hinge

Profitability and Online Lead Generation
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Key Statistic Hinge

> 18% of E ecutive-level bu ers go online to search for

outside legal, accounting & consulting professionals.
Source: Greenfield Belser

Law Perspective

> 40% of legal professionals surve ed said blogging &
social net orking initiatives have alread helped their
firms bring in ne ork. Source: ALM Legal Intelligence

> 955% of in-house counsel sa ala firm's blog influences
hiring decisions. Source: InsideCounsel, Zeughauser & Greentarget

> 84% of in-house counsel perceive la blogs as credible.
Source: InsideCounsel, Zeughauser & Greentarget
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The New Buyer Hinge

> Digital Native

> Time Pressured

> Free Education

> Transparenc E pectation

> Collapse of Geograph
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~ TWO MARKETING MODELS

Y
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Traditional Model of Trust

1 You meet someone
2 You develop a relationship

The trust ou

You get a ne client
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New Model of Trust Hinge

1 Someone finds ou for a reason

2 Your ork is helpful and valuable

3

The trust ou

You get a ne client
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Communication Ecosystem: Web, social, mobile, search HINge

Mobile Propertles

External Websites
BRAND
WEBSITES

search engines

Owned + Earned

Source:

http://www.edelmandigital.com/2012/06/26/from-islands-to-ecosystem/

Internal Properties (Intranets etc.)

g

External Social Networks

Paid + Earned

Bulieys |eioos
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Online Tool Effectiveness

Effectiveness Ratings: Experts vs. High Growth vs. Average Firms

Search Engine Optimization

Web Analytics

Usability Testing

White Papers, eBooks

Email Marketing

Linkedin

Twitter

Webinars

Company Newsletter

Pay Per Click

Online Video

YouTube

Facebook

Banner Ads

4 5 6
Effectiveness Rating

10

[l Experts
M High Growth
M Average Growth

HInge
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The Content Marketing Model HInge
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Inside Online Marketing HInge
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How Do You Get Your Best Work? Hinge

relationships and word of mouth
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Listen before ou talk HInge

T
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Seven Big Picture Points !!

Listen bef li
Isten perore you engage oniine |.| | nge

Strategy first, tools second
Your authentic content matters most

Leverage & repurpose

Converse with the right audience

Seed & distribute

Make sharable so others can spread your content
LEXBLOG.



Social networking is about cultivating a more "
powerful online persona Hinge

LEXBLOG.



Complimentary Online Review Hinge

What ell cover:
v Your current online activities
v Suggestions for improvement
v'"Ne strategies to consider

Contact LexBlog: Contact Hinge:

kpm@le blog.com Ifrederiksen@hingemarketing.com
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Thank you! Questions? Hinge

Lee Frederiksen, Ph.D. Connect with Hinge
Managing Partner, Hinge Marketing

Ifrederiksen@hingemarketing.com .hingemarketing.com/blog
E .t _itter.com/HingeMarketing
www.hingemarketing.com n , ,
703.391 8870 .facebook.com/HingeMarketing
ﬁ linkedin.com/companies/Hinge
Kevin McKeown, Esq. Connect with LexBlog
President, Le Blog, Inc.
kpm@le blog.com -
http:// Jleadershipcloseup.com/ | bn.le blog.com
https://t_itter.com/kevinmckeo n kevin.le blog.com
www.lexblog.com services.le blog.com
206.890.6858 e t itter.com/LXBN

) facebook.com/ThelLe BlogNet ork
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